
Marketing your wool
Our mission is to drive sustainable demand for British wool 
to maximise returns for our members.

britishwool.org.uk



As a collective marketing organisation, 
everything British Wool does is about  
adding value to our members’ wool.

Our system of collecting, grading and testing 

British wool adds value by providing a high 

quality, consistent product to customers.  

A product we should all be proud of.

Promoting British wool is essential if we are  

to maximise the price of the wool we sell. 

Our marketing activities help to create 

sustainable demand for British wool through 

a two-pronged approach:

•  Supporting manufacturers and brands that 

buy British wool to make their products.

•  Building consumer demand for British wool 

rich products.

As a member of British Wool you play a 

crucial part in delivering our shared mission.
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120k
Social media following.

78
licensees.
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Our licensee scheme traces the wool being 

used in products through the supply chain. 

This helps ensure our licensees are using  

a high percentage of British wool in their 

products. This underpins all of our marketing 

activity as it helps guarantee that the brands 

we are working with and promoting are using 

British wool in their products. 

In addition we work with Oritain who can 

check the British wool content at every  

stage of the supply chain. Oritain uses  

isotope technology to test and authenticate  

the origin of wool fibres.

Over the last year the number of British Wool licensees increased to 78. The vast majority  
of these are UK manufacturers. A selection of the brands we work with are listed below.

Knitting yarn

West Yorkshire 
Spinners

Woolyknit

Laxtons

Other products

Thermafleece

Red Dog Company

Urban Bosk

Naturwoolly-Chilled

25
new products launched 
through the year.

Licensee scheme
Back in 2018 we implemented a new licensee scheme.

Carpets

Brintons

Brockway

Manx Tomkinson

Alternative Flooring

Sleep

Woolroom

Harrison Spinks

Rest Assured

Devon Duvets

Apparel

Harris Tweed

Fred Perry

Peregrine

Charl Knitwear
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The British Wool shop provides a consumer 

market place for products made from British 

wool. All orders are handled by our licensee 

partners and British Wool receives a 

commission on all orders placed.

18 of our licensee partners are now showcased 

in our shop. We expect the number of brands 

and range of products to grow over the next 

year with the site becoming the number one 

destination for British wool products. 

All British Wool members can benefit from a 

20% discount on all products on the shop by 

adding their British Wool membership number 

into the coupon code area on checkout.

The main aims of our social media  

channels are to:

• Create awareness of the British Wool brand

• Drive sales to the British Wool Shop

• Promote our licensees brand and products

• Educate consumers on farming matters

Our most important channel is Facebook with 

almost 100,000 followers. We are also active 

across Instagram, Twitter and Pinterest.  
This range of channels allow us to target 

different consumers especially in terms of 

age demographics.

A great way to keep up to date with what we 

are doing to help promote your wool is by 

following us on our social media channels.

500
orders received so far.

20%
member discount available.

100k
consumer followers.

British Wool shop
In July 2021 we launched the British Wool Shop. 
britishwool.org.uk/shop

Social media
Social media is a great cost-effective way for us to  
communicate to consumers.

BritishWool 

@BritishWool 

British Wool

@BritishWool 



Traceability
To meet the increasing demand for traceability, this season, we were 
selling a limited range of 100% traceable wool as a pilot scheme.
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This wool was sold to Harrison Spinks,  

Devon Duvets, Woolroom and Luna Textiles.  

The traceable wool attracted a significant 

premium over and above the auction price, 

this additional value is being returned to 

British Wool’s members.

On the back of this years success and moving 

into the 2022/23 season we will be able to 

offer any lot out of our Bradford, Galashiels, 

Newtown and South Molton Depots as fully 

traceable. They will only be offered as 

traceable where customers are willing to pay 

our premium for the product. Moving forward 

we anticipate continued growth as we bring 

more brands on board with the scheme.

Background

Woolroom is a leading supplier of high  

quality sleep solutions (duvets, pillows and 

mattresses). Historically their wool was not 

purchased through the British Wool scheme, 

this changed at the end of 2021 when they 

joined the British Wool traceable scheme.

Why did you choose British Wool’s  
traceable scheme?

As the largest supplier of British wool they 

were always the logical choice however what 

impressed me the most was the level of detail 

that they go into when grading their wool. 

Having seen this first hand across a number 

of depots this gives me the utmost confidence 

that the wool we are using in our products  

is the best and most appropriate available 

ensuring our products perform to the highest 

standards over their lifetime.

Why is traceability so important?

At Woolroom we are committed to supporting 

the hard-working British farmer and this 

partnership allows us to do just that. Not only 

are we connecting consumers with the farmer 

through our Wool ID branding and innovative 

QR codes on the finished products, we are 

also helping to ensure the farmer receives  

a premium payment for their wool.

What are your plans moving forward?

We anticipate strong growth in the UK market 

as consumers increasingly look for more 

sustainable products and also realise the 

immense benefits of sleeping under and on 

top of wool. We also sell to the US market 

and this part of the business is growing at a 

considerable rate, the US consumer is loving 

the traceability back to UK farms.

Chris Tattersall 
Managing Director, Woolroom

65%
of wool next season will  
be available as traceable.

500 tonnes
of traceable wool sold 
in the season.
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A selection of Woolroom’s products are 
available on the British Wool Shop.

britishwool.org.uk/shop
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Over the last twelve months we have worked with brands to launch a 

number of new products across a variety of different product categories:

Innovation

We are constantly looking for new uses for 

British wool and in the last year have launched a 

range of horse saddles with NuuMed and 100% 

British wool packaging with Naturwoolly-Chilled. 

We are also working on a number of innovative 

new products which should be unveiled 

during 2022/23.

New product development
Driving demand for British wool through new products is a crucial  
part of our activity. This helps increase demand for our product and  
in turn helps increase the price of the wool.

Carpets

Headlam Group – 
Wool Britannia

Brintons

Bedding

Harrison Spinks

Woolroom

Devon Duvets

Luna Textiles

Floks

Apparel

Fred Perry

Yan Tan

House of Sustainability

Peregrine

Charl Knitwear

25
new product ranges 
launched this year.

Background

The Headlam Group Plc are one of the largest 
suppliers of flooring to the residential market 
in the UK with numerous different brands in 
the retail arena including Manx Tomkinson, 
Kingsmead, Gaskell Wool Rich, Crucial 
Trading, Telenzo and many others. 

Why British Wool?

We have a long history of selling wool carpets 
through our various brands but we had never 
really focussed on a British wool specific 
range. We want to not only create an excellent 
product using high quality British wool but 
also help support the British farmers by 
creating new demand through our product 
ranges. We have had excellent support from 
the British Wool team in areas such as  
brand creation and other marketing collateral 
including the on farm videos which we are  
all very proud of.

What is Wool Britannia?

Wool Britannia is a yarn that we worked on 
with the British Wool team, it blends many 
different types of wool from the four corners 
of the UK. We plan to use the yarn across a 
number of our brands. The first such brand 
was Manx Tomkinson where we launched our 
Seasonal Views Collection back in September 
2021. The next brand is Kingsmead and we  
are already working on a new blend with the 
British Wool team for a number of new ranges 
in 2023 and beyond.

Scott Hosie 
Head of Product, Headlam Group Plc

400 tonnes
of wool ordered for the new range.

12
Number of Headlam brands 
selling flooring in the UK.

Spotlight on



Other activity

Consumer exhibitions

We promote British wool products at consumer exhibitions including 

Grand Designs and the Homebuilding & Renovation Show.

Campaign for Wool

The Campaign for Wool promotes wool from around the 

world. British Wool part funds this activity to help raise 

consumer awareness of the benefits of wool. We ensure 

that our licensees and the British Wool brand is well 

represented in its promotional activity.

To view the latest Campaign for Wool video 

scan the QR Code or visit www.youtube.com/

watch?v=m21Xn8R7188

Brand identity 

Our Brand Identity document is designed to help manufacturers sell more 

British wool to end brands and is specifically targeted at the fashion sector.
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Press coverage 

Through our press coverage we work to 

increase consumer awareness of British 

wool and the products it is used in.



britishwool.org.uk

BritishWool 

@BritishWool 

British Wool

@BritishWool 

To find out more, contact the  
British Wool marketing team – 
marketing@britishwool.org.uk  
or call 01274 688666


